
Microsoft Dynamics 365 Customer Insights 
(Data) Specialist

Microsoft MB-260

Version Demo

Total Demo Questions: 7

Total Premium Questions: 70

Buy Premium PDF

https://dumpsarena.co

sales@dumpsarena.co

https://vtsimu.com/redirect?url=https%3A%2F%2Fdumpsarena.co%2Fid%2F6737
https://vtsimu.com/redirect?url=https%3A%2F%2Fdumpsarena.co%2Fid%2F6737
https://vtsimu.com/redirect?url=https%3A%2F%2Fdumpsarena.co
mailto:sales@dumpsarena.co


dumpsarena.co | Demo Exam - Page 2 of 8

Topic Break Down

Topic No. of Questions

Topic 1, Implement and manage data sources 18

Topic 2, Unify customer profiles 16

Topic 3, Enrich customer data 7

Topic 4, Analyze customer data 20

Topic 5, Mix Questions 1

Topic 6, Case Study 1 3

Topic 7, Case Study 2 3

Topic 8, Case Study 3 2

Total 70
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QUESTION NO: 1

You are a Customer Data Platform Specialist. You are reviewing the system status. You notice that an insights refresh 
process shows a “skipped” status.

Which system process type should you review to find the step that is blocking the insights refresh from starting?

A. Segments

B. Search

C. Enrichments

D. Activities

ANSWER: A 

Explanation:

Segments is the correct system process type to review. In Dynamics 365 Customer Insights - Data, an insights refresh can 
be skipped when a process from a previous refresh cycle is still in progress or has not reached a state that allows the next 
refresh to begin. Segment processing is part of the downstream work performed after customer data has been updated and 
unified. A segment refresh that remains active, queued, or otherwise prevents completion of the prior cycle can hold the 
refresh sequence and cause the next insights refresh to be reported as skipped.

Open the system-status details for Segments and review the individual process records, including their status, start time, 
and any available error or dependency information. This identifies the specific segment-processing step that is retaining the 
refresh lock or delaying the next insights refresh. Once the blocking segment process completes successfully or its 
underlying issue is resolved, the subsequent insights refresh can proceed according to its schedule or be started again. 
Microsoft documents how Customer Insights exposes system-process status and refresh information in the System and 
refresh status documentation. For broader refresh behavior and dependencies, see Refresh data in Customer Insights - 
Data.

QUESTION NO: 2 - (HOTSPOT)

HOTSPOT

You are a Customer Data Platform Specialist. Your company has audience insights set up as their Customer Data Platform 
(CDP). The product owner entered a user story on your backlog to add data from the new loyalty solution into the CDP. You 
defined the data source. You are ready to add the loyalty contacts to the data unification process.

Which new data entity area should you select in the Map phase of the data unification process?

Hot Area:
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ANSWER:

Explanation:

Loyalty contacts represent people who participate in the organization’s loyalty program, so they must be mapped as 
customer-profile data during unification. In the Map phase, the appropriate entity area is PGC Customers. Selecting that 
imported entity opens its field-mapping context, where the loyalty solution’s contact attributes can be aligned to the customer 
schema used by Customer Insights. This is how identifiers and descriptive profile fields, such as the loyalty contact identifier, 
name, email address, and relevant customer details, become available for the unified customer profile.

Customer Insights unifies records by first bringing source entities into the common customer data model and then matching 
and merging records that refer to the same person. Mapping the loyalty contact source through the customer entity area 
ensures the records participate in this profile unification flow. It also makes the loyalty data usable in downstream customer 
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profiles, segments, measures, and activation scenarios. The entity selection is therefore the necessary starting point before 
refining individual field mappings or choosing the primary key for that loyalty source.

Microsoft’s documentation describes mapping imported source data to the customer data model as part of the unification 
workflow: Unify customer data in Dynamics 365 Customer Insights. It also explains the customer profile and source-record 
concepts that allow multiple business-system records, including loyalty-system contacts, to contribute to one unified 
customer representation: Customer profiles in Customer Insights.

QUESTION NO: 3

You are a Customer Data Platform Specialist. You are creating a new measure for business accounts (B2B) in audience 
insights.

One of the requirements for the new business-level measure is to add a dimension of the city for each business account.

What is needed to ensure that this measure is created as a business-level measure instead of a customer-level measure?

A. Use the default “CustomerID” dimension when creating the measure.

B. Use the default “AccountID” dimension when creating the measure.

C. Remove the default “AccountID” dimension when creating the measure.

D. Remove the default “CustomerID” dimension when creating the measure.

ANSWER: D 

Explanation:

Remove the default “CustomerID” dimension when creating the measure. In a B2B configuration, Customer Insights 
supports measures at both the individual customer/contact level and the business-account level. The identity dimension 
included in a measure determines the profile type to which its calculation is scoped. CustomerID identifies an individual 
customer profile, so leaving that default dimension in place causes the measure to be evaluated at the customer level. 
Removing CustomerID allows the measure to be associated with the business account profile instead, using the account 
identity context. The City field can then be included as a dimension to group or segment the resulting account-level values by 
the city of each business account. This distinction is important because an account-level measure represents characteristics 
or activity aggregated for the organization, rather than values calculated independently for people associated with that 
organization. Microsoft’s measure guidance describes configuring measures and selecting the dimensions that define their 
calculation grain, including support for B2B scenarios. See Create measures in Dynamics 365 Customer Insights - Data and 
B2B data in Customer Insights - Data.

QUESTION NO: 4

You are a Customer Data Platform Specialist. The marketing team requested that customer cellphone numbers be added to 
the customer profile in audience insights. The customer cellphone numbers are stored in a separate table in the Azure Gen 2 
Storage Account.

You decide to create the data source(s) needed in audience insights.

Which statements best describes the steps needed to ingest the required data to audience insights?

A. In audience insights, under Data, select Data Sources, add data source and select Azure data lake storage as an import 
method, enter name as “Loyalty Cell Phone” and enter storage account name to authenticate. Repeat the steps for other 
tables.

B. In audience insights, select Data Sources, add data source, enter “CellPhone” in the name field and click Next.

C. In audience insights, add data source and select Azure data lake storage as an import method, enter “cellPhone_loyalty” 
as a data source name, and then enter the container name and method to authenticate. Repeat the same steps for other 
tables.
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D. In audience insights, add data source and select Microsoft Dataverse as an import method, enter “CellPhoneloyalty” as a 
data source name.

ANSWER: C 

Explanation:

In audience insights, add data source and select Azure data lake storage as an import method, enter “cellPhone_loyalty” as 
a data source name, and then enter the container name and method to authenticate. Repeat the same steps for other tables. 
This is correct because Azure Data Lake Storage Gen2 is the appropriate connector for files held in an Azure Gen2 storage 
account. Creating the connection requires identifying the storage location and authenticating to it, after which the relevant 
container and data files can be selected for ingestion. Giving the source the designated name, cellPhone_loyalty, also 
supports traceability between the implemented data source and the solution’s data design. Once ingested, the cellphone 
table can be mapped to the customer profile through its customer identifier during the unification process, making the 
cellphone attribute available for profiles and downstream audience use. If additional customer-related files are stored 
separately, each can be connected as its own data source through the same Azure Data Lake Storage Gen2 connection 
workflow. Microsoft documents the Azure Data Lake Storage connection process, including selecting the storage account, 
authentication, and choosing folders or files, in Connect to Azure Data Lake Storage. The general process for bringing 
source data into Customer Insights is described in Connect to data sources.

QUESTION NO: 5

You are a Customer Data Platform Specialist. Dynamics 365 Customer Insights (CI) users have complained that they are not 
able to quickly find customers using main demographic data points. You must ensure users are able to search customers 
using any of the available fields.

Which two statements define the actions that should be completed to satisfy this requirement? Each option represents a 
partial solution.

NOTE: Each correct selection is worth one point.

A. Validate you have access to edit the Search and index pages in audience insights.

B. On the Search and filter index pane, add Last Name, Full Name, Email, Cell Phone, Street Address, and DOB fields to 
Index. Click Save and Run.

C. You must run Merge in order to view the newly added fields on the customer profile.

D. On the Search and filter index pane. Add Last Name, FullName, Email, Home Phone, DOB fields to Index. Click Save and 
Run.

ANSWER: A B 

Explanation:

Customer Insights - Data uses the Search and filter index configuration to determine which unified customer profile fields are 
available for fast customer lookup and filtering. Before changing that configuration, the person performing the task must have 
permission to edit the Search and index pages in Audience insights. Confirming this access is therefore a required part of 
completing the configuration successfully.

The required demographic and contact attributes must then be explicitly added to the index. Adding Last Name, Full Name, 
Email, Cell Phone, Street Address, and DOB makes those unified-profile values searchable, allowing users to locate 
customers through the key data points specified in the requirement. Selecting Save and Run persists the revised index 
definition and runs the process that applies it, so the fields become available for search. This configuration works with the 
unified customer record and does not require a merge operation merely to expose the newly indexed attributes for search.

For details on configuring searchable and filterable fields, see Configure search and filter indexes in Customer Insights - 
Data. Permissions and role access are described in Manage users and permissions in Customer Insights - Data.

QUESTION NO: 6
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You are a Customer Data Platform Specialist. Your company has created an export destination for a social media advertising 
platform. A contractor has the Contributor role and must maintain exports that use the destination, but must not be able to 
view or change its credentials.

Which two actions should you perform? Each correct answer presents part of the solution.

NOTE: Each correct selection is worth one point.

A. Select the contractor in the Choose who can use this connection setting.

B. Keep the connection configuration managed by an administrator.

C. Assign the contractor the administrator role to use the connection.

D. Provide the contractor with the connection credentials so that the contractor can edit the connection.

E. Create a separate environment for each export maintained by the contractor.

ANSWER: A B 

Explanation:

An administrator should share the connection by selecting the contractor in the Choose who can use this connection 
setting. This allows the Contributor to select the existing connection when creating or maintaining an export.

The connection should remain administered by an Audience insights administrator. Granting permission to use a connection 
does not grant a Contributor permission to view or edit the connection configuration or credentials. This separation supports 
delegated export management while protecting connection secrets. For more information, see Manage connections in 
Customer Insights - Data and Manage users and roles.

QUESTION NO: 7 - (DRAG DROP)

DRAG DROP

As a Customer Data Platform Specialist, you set up audience insights as the new Customer Data Platform.

The product owner wants you to make sure that data sources are refreshed daily.

Which five actions should you perform in sequence? To answer, move the appropriate actions from the list of actions to the 
answer area and arrange them in the correct order.

Select and Place:

ANSWER:
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Explanation:

Daily refresh scheduling in Dynamics 365 Customer Insights – Data is configured as a system-level process. Start by 
opening Admin > System and choosing the Schedule tab. This opens the scheduling settings that control when the 
environment refreshes its data, rather than settings for a particular individual data source. Enable scheduling by changing 
the toggle at the top of the screen to On. Once enabled, define the cadence by setting the repeat option to Daily. This 
ensures the schedule runs every day instead of only once or on another recurrence pattern.

Next, select the appropriate time zone and use the Time dropdown to choose the desired daily refresh time. The selected 
time zone is important because it establishes how the displayed time is interpreted for the environment’s scheduled run. 
Finally, select Set to apply the configured schedule and then select Save to persist and activate it. Saving is the final step 
that makes the daily schedule operational. Microsoft documents system scheduling for Customer Insights in its System 
settings documentation. This sequence correctly enables a daily system refresh and specifies exactly when it occurs.
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