
Microsoft Dynamics 365 Commerce Functional 
Consultant

Microsoft MB-340

Version Demo

Total Demo Questions: 8

Total Premium Questions: 81

Buy Premium PDF

https://dumpsarena.co

sales@dumpsarena.co

https://vtsimu.com/redirect?url=https%3A%2F%2Fdumpsarena.co%2Fid%2F6643
https://vtsimu.com/redirect?url=https%3A%2F%2Fdumpsarena.co%2Fid%2F6643
https://vtsimu.com/redirect?url=https%3A%2F%2Fdumpsarena.co
mailto:sales@dumpsarena.co


dumpsarena.co | Demo Exam - Page 2 of 10

Topic Break Down

Topic No. of Questions

Topic 1, Configure and manage Dynamics 365 Commerce 16

Topic 2, Manage products, product catalogs, and product recommendations 6

Topic 3, Configure and manage retail channels 24

Topic 4, Manage retail pricing and discounts 10

Topic 5, Manage order fulfillment 11

Topic 6, Case Study 1 2

Topic 7, Case Study 2 3

Topic 8, Case Study 3 2

Topic 9, Case Study 4 5

Topic 10, Case Study 5 2

Total 81
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QUESTION NO: 1 - (HOTSPOT)

HOTSPOT

You need to configure pricing for the monthly price updates.

What should you use? To answer, select the appropriate options in the answer area.

NOTE: Each correct selection is worth one point.

Hot Area:

ANSWER:
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Explanation:

Use the Mass update worksheet to implement monthly price changes. In Dynamics 365 Commerce pricing management, a 
mass update worksheet is designed for a business process in which users need to update prices at scale on a regular 
schedule. The worksheet provides a controlled place to create the price changes, work with the affected products, review the 
proposed updates, and then apply or publish the changes according to the organization’s pricing process. This makes it a 
suitable component for recurring monthly maintenance rather than an isolated product-category pricing definition.

Use Group when pricing must be applied to sales representatives through an account code. A pricing group is the 
mechanism that associates an account or party with the pricing rules intended for that group. Once the relevant account 
code is connected to the price group, applicable trade agreements and pricing rules can be evaluated for that group during 
pricing. This supports maintaining a common pricing treatment for the designated sales representatives without requiring 
individual pricing setup for every person.

Use Markup as the calculation type for the wooden rockers price rule. A markup calculation establishes the selling price by 
adding a specified markup to the underlying cost. It is appropriate when the required price is meant to preserve a price uplift 
relative to cost for the specified product or category. Dynamics 365 Commerce price management supports structured 
pricing rules and price maintenance processes, including mass updates and pricing calculations. See Microsoft’s Price 
management overview and Price management workspace documentation for the related Commerce pricing capabilities.

QUESTION NO: 2

A company uses Dynamics 365 Commerce e-commerce.

The company wants shoppers to view the website in French in addition to the default English language.

You need to configure the site.

What should you do first?

A. Add French as a supported language for the site.

B. Create a French customer price group.

C. Assign French as the language for every product category.

D. Create a separate online store for French shoppers.
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ANSWER: A 

Explanation:

Add French as a supported language for the site. Site languages define the locales for which Commerce site builder can 
manage localized pages, modules, and resources. After the language is added, authors can create and publish the French 
versions of the required content.

Translating individual page text without first adding the language does not create a French site locale or provide language 
selection for shoppers. For more information, see Localization in Dynamics 365 Commerce.

QUESTION NO: 3

A company uses Store Commerce in locations that can temporarily lose network connectivity.

Cashiers must be able to continue processing supported transactions while a store is disconnected from Commerce 
headquarters.

You need to configure offline functionality for a register.

Which three actions should you perform? Each correct answer presents part of the solution.

NOTE: Each correct selection is worth one point.

A. Create an offline profile.

B. Assign the offline profile to the register.

C. Run the 1090 (Registers) distribution schedule job.

D. Assign the offline profile to the online store.

E. Run the 1020 (Price and discount) distribution schedule job.

F. Enable order price control for the store.

ANSWER: A B C 

Explanation:

Create an offline profile to define the offline database configuration and the data that must be available when the register 
cannot connect to the Commerce Scale Unit. The offline profile provides the local data and processing configuration required 
for offline operation.

Assign the offline profile to the register so that the register is configured to use the correct offline database settings. An 
offline profile that is not associated with the register does not enable offline processing for that device.

Run the 1090 (Registers) distribution schedule job to distribute the updated register configuration to the channel. The 
register must receive the configuration before the offline database can be initialized and used.

For more information, see Offline functionality for Store Commerce and Commerce scheduler job descriptions.

QUESTION NO: 4

Company A uses Dynamics 365 Commerce. The company deploys a business-to-business (B2B) e-commerce website.

Company B has a business partner account with Company A.

Company B hires a purchasing manager. The purchasing manager must be able to place orders on the B2B e-commerce 
website on behalf of Company B.

You need to ensure the purchasing manager can place orders as required.
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What are two possible ways to achieve this goal? Each correct answer presents a complete solution.

NOTE: Each correct selection is worth one point.

A. Advise the purchasing manager to register for a new account using the B2B e-commerce site.

B. Advise the administrator user of Company B to add a new user by using the self-service pages of the e-commerce site.

C. Create a new customer account. Navigate to the customer hierarchy for Company B and assign the new customer 
account.

D. Create a new customer account. Set the invoice account value to Company B's customer account number.

ANSWER: B C 

Explanation:

Dynamics 365 Commerce supports B2B users who act on behalf of an organization’s business-partner customer account. 
An administrator user for Company B can add the purchasing manager through the B2B e-commerce site’s self-service 
organization-user management pages. This approach lets an authorized organization administrator manage users for the 
organization, including granting the new user access to transact for Company B.

A Commerce administrator can also create a customer account for the purchasing manager and associate that account with 
Company B in the customer hierarchy. The hierarchy establishes the relationship between the individual B2B user’s 
customer account and the organization account that the user represents. After the appropriate B2B user and identity setup is 
completed, the purchasing manager can sign in and submit orders in the context of Company B.

These approaches provide both delegated, self-service user administration for the business partner and centralized user 
provisioning by the Commerce organization. Microsoft documents B2B organization-user administration and the relationship 
between B2B users and customer organizations in Manage B2B users. Related B2B Commerce setup and capabilities are 
described in B2B e-commerce overview.

QUESTION NO: 5 - (DRAG DROP)

DRAG DROP

A company uses Dynamics 365 Commerce.

The company revises the receipt numbering format and POS operational policy rules.

You need to implement the new policy rules in the company's retail stores.

Which components should you reconfigure? To answer, drag the appropriate components to the correct requirements. Each 
component may be used once, more than once, or not at all. You may need to drag the split bar between panes or scroll to 
view content.

NOTE: Each correct selection is worth one point.

Select and Place:
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ANSWER:

Explanation:

To implement the revised receipt numbering format, configure the Receipt profile. In Dynamics 365 Commerce, a receipt 
profile defines the receipt setup that POS uses, including the receipt formats assigned for transaction types and the receipt 
numbering configuration used for those receipts. Associating the appropriate number sequence with the receipt configuration 
ensures that newly issued receipts follow the revised numbering format. This is a receipt-definition and receipt-output setting, 
so it belongs in the receipt profile. Microsoft’s Commerce documentation describes receipt profiles as the place where 
receipt formats and related receipt settings are maintained: Receipt profiles.

To void suspended transactions when a cashier closes a shift, configure the Functionality profile. A functionality profile 
governs POS operational behavior for the associated store or registers. Its shift and transaction-policy settings can require 
suspended transactions to be voided during shift closing, enforcing the company’s intended operational control at the point 
of sale. Once the revised functionality profile is assigned through the applicable Commerce channel and register 
configuration and distributed to the store, POS applies that closing-shift rule during operations. Microsoft documents 
functionality profiles as the configuration area for store and POS behavior, including operational policies: Functionality 
profiles.

The required mappings are therefore based on separating receipt layout and numbering setup from POS transaction-
processing policy. Receipt numbering is maintained with the receipt profile, while the required shift-close treatment of 
suspended transactions is maintained with the functionality profile.

QUESTION NO: 6 - (HOTSPOT)

HOTSPOT

You need to configure functionality to help sales associates who are students interpret customer behavior analysis data.

Which components should you use? To answer, select the appropriate options in the answer area.

NOTE: Each correct selection is worth one point.

Hot Area:
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ANSWER:

Explanation:

Customer Insights is the appropriate component to enable because it provides the customer-data and behavioral-analysis 
capability that Commerce organizations can use to better understand customer activity. Connecting this capability with 
Dynamics 365 Commerce allows the organization to use unified customer information and insights as part of its retail 
operations. That is the required foundation for helping sales associates interpret customer behavior data in a meaningful, 
customer-specific context. Microsoft describes Customer Insights as a solution for unifying customer data and deriving 
insights that support personalized customer engagement. See the Customer Insights - Data overview.

Attribute groups are the appropriate way to specify the student-related information that should be available to sales 
associates in POS. In Commerce, individual customer attributes hold the actual data fields, such as whether a customer is a 
student or related student details. An attribute group brings the relevant attributes together as a reusable configuration and 
can be associated with the applicable Commerce channel. This lets the retailer control the set of customer information made 
available for the channel and surfaced to associates during customer interactions. Grouping the student-related attributes 
therefore provides a maintainable way to expose the intended information consistently in POS while keeping the 
configuration organized around a business purpose. Microsoft’s Commerce documentation describes defining customer 
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attributes, placing them in attribute groups, and associating those groups with retail channels in the customer attributes 
documentation.

QUESTION NO: 7 - (DRAG DROP)

DRAG DROP

A company produces medical compounds and sells the compounds at retail stores.

You must track the following information about the compounds:

 the value and unit of measure for the concentration of active ingredients in the compound

 a compliance rating that describes how well the compound conforms to acceptable levels of byproducts

You need to create fields to store the information on a sales order.

Which attribute types should you use? To answer, drag the appropriate attribute types to the correct requirements. Each 
attribute type may be used once, more than once, or not at all. You may need to drag the split bar between panes or scroll to 
view content.

NOTE: Each correct selection is worth one point.

Select and Place:

ANSWER:

Explanation:

Use Decimal to track the chemical concentration value in the system’s configured units of measure. A concentration is 
inherently a numeric measurement, and a decimal attribute is designed for values that can include fractional precision. This 
allows the sales-order field to record measurements such as 0.5, 12.75, or 99.999 as needed for the compound’s active-
ingredient concentration. In Dynamics 365 Commerce, decimal attributes can also be associated with units of measure, so 
the stored numeric value is interpreted consistently according to the organization’s configured measurement units. This is 
especially important for medical compounds, where accurate quantities and standardized units are required for meaningful 
data entry and reporting.
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Use Reference for the compliance rating selected from a preconfigured list. A reference attribute is appropriate when users 
must choose a value from an established, controlled set rather than enter free-form content. The compliance rating can 
therefore be maintained as a defined list of approved rating values and selected consistently on each sales order. This 
supports reliable validation, filtering, reporting, and downstream compliance processes because every order uses the same 
standardized rating values. Microsoft’s Commerce documentation describes attribute types and their use in defining 
structured attribute data: Attributes, attribute groups, and attribute values in Dynamics 365 Commerce. Microsoft also 
documents how units of measure are configured and used across Dynamics 365 applications: Units of measure.

QUESTION NO: 8

Note: This question is part of a series of questions that present the same scenario. Each question in the series contains a 
unique solution that might meet the stated goals. Some question sets might have more than one correct solution, while 
others might not have a correct solution.

After you answer a question in this section, you will NOT be able to return to it. As a result, these questions will not appear in 
the review screen.

A company plans to set up a multi-tier loyalty program.

Customers must advance from one loyalty tier to another based on the number of purchases that are made.

You configure all processing batch jobs. You need to complete the configuration.

Solution: Configure loyalty cards that have defined loyalty programs.

Does the solution meet the goal?

A. Yes

B. No

ANSWER: B 

Explanation:

No is correct. Associating loyalty cards with a loyalty program enables customers to participate in that program, but it does 
not define the criteria that move customers between tiers. To support advancement based on purchase activity, the loyalty 
program must include loyalty tiers and tier rules. A tier rule specifies the qualifying activity and threshold for a tier, such as a 
required number of transactions during a defined evaluation period. The rule can use the Number of transactions qualifying 
basis when the business requirement is based on how many purchases a customer makes.

After the tiers and their rules are configured, the loyalty processing jobs evaluate customer activity and assign the applicable 
tier according to the configured qualification criteria. Loyalty cards remain important because they identify loyalty participants 
and connect them to the program, but cards alone do not establish tier progression logic. Therefore, configuring loyalty cards 
that have defined loyalty programs does not complete the configuration required to meet the stated goal. For the tier setup 
process and qualifying criteria, see Set up customer loyalty programs and Loyalty overview.
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