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Topic Break Down

Topic No. of Questions

Topic 1, SAP Marketing Cloud Overview 1

Topic 2, Marketing Planning and Performance 3

Topic 3, Segmentation and Campaign Management 29

Topic 4, Lead and Contact Management 6

Topic 5, Marketing Analytics and Reporting 8

Topic 6, Integration 10

Topic 7, Administration and Data Management 28

Topic 8, Extensibility and APIs 15

Total 100
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QUESTION NO: 1

What task can you perform in the Production System?

A. Performing user acceptance tests

B. Changing the configuration via Manage Your Solution

C. Assign business roles to the users

D. Creating custom Business Objects

ANSWER: C 

Explanation:

Assign business roles to the users is the task that can be performed in the production system. Business roles are used to 
provide productive users with the authorizations they need to carry out their assigned business activities, such as working 
with contacts, campaigns, analytics, or administration. After a user exists in the tenant, an administrator can maintain that 
user’s role assignments so that access reflects the person’s current responsibilities. This is an operational security and user-
administration activity that must remain possible in production, since employees may join, change jobs, or require adjusted 
access after go-live.

In SAP Marketing Cloud, business roles bundle authorizations and are assigned to business users to control which 
applications, data, and actions each user can access. Role assignment therefore supports the principle of least privilege and 
enables the production tenant to be administered securely throughout its lifecycle. SAP documentation on users and 
authorizations is available in the SAP Marketing Cloud Help Portal. For SAP’s guidance on identity and access 
administration in cloud solutions, see the SAP Cloud Identity Services documentation.

QUESTION NO: 2

You want to load sales-order interactions from an external web shop into SAP Marketing Cloud.

What master data must be available before the interaction data can be processed?

A. Interaction contacts

B. Campaign templates

C. Business roles

D. Marketing programs

ANSWER: A 

Explanation:

Interaction contacts must be available before sales-order interactions can be processed. Each interaction is assigned to an 
interaction contact so that SAP Marketing Cloud can associate the behavioral event with the correct customer profile.

For a sales-order interaction, the system uses the interaction-contact relationship to make purchase behavior available for 
contact history, segmentation, campaign targeting, scoring, and analytics. If the referenced interaction contact cannot be 
identified, the inbound interaction cannot be consistently assigned to a customer.

See the SAP Marketing Cloud documentation for information about interaction contacts and interaction-data integration.

QUESTION NO: 3

You have prepared an analytical report using the Design Studio application in SAP Marketing Cloud. How can you provide 
this analytical report to another user? (2)
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A. Mark the analytical query as favorite using the Favorite functionality

B. Send the link to the analytical report using the Send E-mail functionality

C. Download the report results using the Export to Excel functionality

D. Save an analytical report as a tile using the Save as Tile functionality

ANSWER: B D 

Explanation:

The appropriate ways to make a Design Studio analytical report available to another SAP Marketing Cloud user are to send 
its direct link by email and to save the report as a tile. The Send the link to the analytical report using the Send E-mail 
functionality approach shares a navigable URL to the report, allowing an authorized recipient to open the same analytical 
content in SAP Marketing Cloud. Access still depends on the recipient’s assigned business roles and authorizations, so 
sharing a link does not bypass security controls.

The Save an analytical report as a tile using the Save as Tile functionality approach makes the report readily available from 
the SAP Fiori launchpad or relevant homepage context. Tiles provide a convenient launch point for users, enabling them to 
access the underlying report without manually locating it through the analytics applications. This supports recurring use of 
the report and aligns with the Fiori concept of exposing frequently used apps and analytical content through tiles.

SAP’s product documentation describes SAP Marketing Cloud analytics capabilities and the SAP Fiori launchpad model for 
accessing assigned content. See the SAP Marketing Cloud documentation and the SAP Fiori launchpad documentation.

QUESTION NO: 4

Which settings are required to execute an e-mail campaign in SAP Marketing Cloud? (3)

A. Assign a target group

B. Create an e-mail content

C. Assign a sender profile

D. Create a custom analytical query

E. Configure a calculation view

ANSWER: A B C 

Explanation:

An e-mail campaign requires an assigned target group to define the intended recipients. The target group supplies the 
contacts that are evaluated for eligibility when the campaign is executed.

An e-mail content is required because it contains the subject, body, links, personalization elements, and other 
communication content that is sent to recipients. A sender profile is also required to provide the sender name and sender e-
mail address used for the outbound communication.

These campaign settings establish the audience, message, and sender identity required for e-mail delivery. See the SAP 
Marketing Cloud documentation for campaign-management information.

QUESTION NO: 5

You want to enter the estimated spend for creative and agency costs for your pirinting campaign. Where can you do this?

A. In the Spend tab of the Campaign app

B. In Performance tab of the Campaign app
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C. In Quick Campaign Spend app

D. In the Additional Data tab of the Accounts tab

ANSWER: A 

Explanation:

In the Spend tab of the Campaign app is correct because campaign planning includes recording anticipated budget 
amounts for the activities and services needed to execute a campaign. For a printing campaign, this includes estimated 
creative-production costs and agency fees, which are campaign spend items. The Spend tab is intended to capture and 
manage these planned expenditures in the context of the specific campaign, giving marketers a consolidated view of 
expected campaign costs and budget consumption before actual results are available.

Maintaining estimates directly on the campaign also supports financial oversight throughout the campaign lifecycle. The 
spend information is associated with the campaign itself, so it can be used when reviewing the planned investment alongside 
campaign execution and later performance information. This is particularly useful for offline initiatives such as print, where 
external supplier, design, production, and agency charges may make up a significant portion of the total campaign budget. 
SAP Marketing Cloud documentation describes campaign management capabilities and the planning of campaign-related 
information within campaign records. See the SAP Marketing Cloud documentation and SAP’s SAP Marketing Cloud support 
page for product documentation and lifecycle resources.

QUESTION NO: 6

You want to compare the behavior of campaign recipients with a similar group that does not receive the campaign 
communication.

What do you use?

A. Control group

B. Segmentation building block

C. Communication system

D. Marketing area

ANSWER: A 

Explanation:

A control group is used to compare the results of recipients who received a campaign with a comparable group that was 
intentionally excluded from campaign execution. This supports measurement of the incremental effect of the marketing 
activity.

For example, marketers can compare purchases, responses, or other relevant interactions between the contacted audience 
and the control group after the campaign. This makes it possible to assess whether observed results are related to the 
campaign instead of being caused only by normal customer behavior.

See the SAP Marketing Cloud documentation for campaign execution and performance-measurement guidance.

QUESTION NO: 7

What are the characteristics of a control group? (2)

A. It can be assigned to multiple target groups

B. It can be assigned to only one target group

C. It can be created only via the Segmentation Model application
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D. It analyzes the effectiveness of marketing measures

ANSWER: A D 

Explanation:

A control group is a representative subset of contacts that is deliberately excluded from receiving a particular marketing 
activity. Comparing the behavior of this untreated subset with that of the addressed target group provides a baseline for 
measuring the incremental impact of marketing. Therefore, it analyzes the effectiveness of marketing measures: outcomes 
such as responses, conversions, purchases, or revenue can be compared to determine whether the activity produced a 
measurable uplift beyond expected natural behavior.

A control group can be assigned to multiple target groups. This supports consistent measurement across related campaigns 
or repeated activities without requiring a separate control-group definition for every target group. The group remains a 
governed population that can be reused where its composition and business purpose are appropriate, enabling marketers to 
compare results consistently across the relevant target audiences.

These characteristics support SAP Marketing Cloud’s campaign performance and marketing-effectiveness analysis 
capabilities. SAP documentation for Marketing Cloud is available in the SAP Marketing Cloud documentation; SAP also 
provides product learning resources through SAP Learning for SAP Marketing Cloud.

QUESTION NO: 8

What do you use to map a user from SAP Marketing Cloud to a user in SAP cloud Platform Identity Authentication?

A. User ID

B. Employee's e-mail

C. Employee's business role

D. Employee ID

ANSWER: B 

Explanation:

Employee's e-mail is correct because the e-mail address is the common user attribute used to associate an SAP Marketing 
Cloud employee with the corresponding user account in SAP Cloud Platform Identity Authentication (now SAP Cloud Identity 
Services – Identity Authentication). This mapping enables the authentication service to identify the correct cloud user when 
that employee accesses SAP Marketing Cloud through single sign-on. For the association to work reliably, the employee’s e-
mail maintained in SAP Marketing Cloud must correspond to the e-mail attribute of the user maintained in Identity 
Authentication. E-mail is a suitable cross-system identity attribute because it is intended to be unique for a person and is 
available in both the business application’s employee data and the identity provider’s user profile. This user association is 
part of establishing secure, consistent identity and access management across the SAP cloud landscape; authorization 
within the application can then be assigned according to the user’s permitted business activities. SAP’s Identity 
Authentication documentation describes how user identities and their profile attributes are maintained for application access, 
while SAP Marketing Cloud documentation covers identity and access administration for the solution. See the SAP Cloud 
Identity Services – Identity Authentication documentation and the SAP Marketing Cloud documentation.

QUESTION NO: 9

What should you consider during data load? (2)

A. During synchronous processing no data is uploaded if an error occurs during upload

B. During synchronous upload of entities, parallel upload of entities is allowed

C. Transactional data object types are uploaded before master data object type

D. Microsoft Excel formats the timestamp incorrectly when opening the file
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ANSWER: A D 

Explanation:

During synchronous processing no data is uploaded if an error occurs during upload because synchronous data-load 
processing is handled as a single unit of work. The system validates the incoming content and, if an error prevents 
successful completion, avoids leaving a partially loaded set of records. This behavior is important when preparing load files 
and resolving reported errors before repeating the load, since it helps preserve consistent business data.

Microsoft Excel formats the timestamp incorrectly when opening the file is also an important practical consideration. 
Spreadsheet software can automatically interpret values that look like dates or times and display them according to local 
settings, potentially changing the visible format or precision. Load-file timestamps should therefore be maintained in the 
required system format and checked carefully, rather than relying on Excel’s automatic formatting. SAP’s data-integration 
documentation emphasizes using the prescribed templates and formats when loading data into SAP Marketing Cloud. See 
the SAP Marketing Cloud documentation and SAP’s data import guidance.

QUESTION NO: 10

A company plans their budget for each brand by country, region, industry and media types. Assume that the relevant 
marketing areas, media types and custom dimensions have been created.

For this company, the manufacturing company is not relevant for the Bahamas.

What are some of the key steps to consider when you are creating the planning model for this company? (2)

A. Define industries by country using the Dimension Relations app

B. Ensure that marketers are defined and their vaulues are maintained in the system

C. Assign media types to the lowest level of the planning hierarchy

D. Select the relevant standard and custom dimensions and select the option to use media types

ANSWER: A D 

Explanation:

A planning model must include the dimensions against which planners need to enter, aggregate, and report budget data. 
Therefore, selecting the relevant standard and custom dimensions and enabling media types is essential: it makes country, 
region, industry, brand-related custom dimensions, and media type available as planning characteristics. The model then 
provides the structure required for budget values to be planned at the intended level of detail.

Dimension relations are also required to define the permitted combinations of dimension members. Defining industries by 
country in the Dimension Relations app restricts planning to combinations that are meaningful for the business. This ensures 
that values can be planned for the applicable industries in each country and that irrelevant combinations are excluded from 
the planning context. Such relations are particularly important where a business characteristic is not applicable in a particular 
market, because they maintain consistent, valid planning data while reducing unnecessary choices for marketers.

SAP Marketing Cloud planning-model configuration is documented in the SAP Marketing Cloud Help Portal. SAP’s learning 
resources also provide product and implementation guidance through SAP Learning.
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