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Topic Break Down

Topic No. of Questions

Topic 1, SAP Commerce Cloud Overview 25

Topic 2, Product Content Management 25

Topic 3, Web Content Management 18

Topic 4, Order Management 15

Topic 5, Customer Support 3

Topic 6, Search and Navigation 9

Topic 7, Personalization 4

Total 99
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QUESTION NO: 1

What are key features of entitlement and metering for SAP Commerce? (3)

A. Ability to automatically connect external entitlement platforms

B. Ability to view entitlements in the WCMS Cockpit

C. Abil ty to assign multiple metered or non-meterd entitlements to a product

D. Abil ty to measure usage and limit access when a threshold is reached

E. Abil ty to grant entitlements at checkout

ANSWER: C D E 

Explanation:

SAP Commerce entitlement management supports selling products together with rights that control what a customer can 
access or consume. “Abil ty to assign multiple metered or non-meterd entitlements to a product” is correct because a product 
can be configured with more than one entitlement, including both access-style entitlements and usage-based, metered 
entitlements. This supports commercial offerings that combine, for example, a subscription right with one or more 
consumption allowances.

“Abil ty to measure usage and limit access when a threshold is reached” is also a core metering capability. Usage events can 
be recorded against an entitlement, and the entitlement’s configured limit is used to determine whether further consumption 
is allowed. This enables controlled access to services, content, or other protected resources based on the quantity 
purchased.

“Abil ty to grant entitlements at checkout” is correct because the order and checkout process can trigger entitlement granting 
for the purchased product. The resulting entitlement is associated with the customer and becomes available for subsequent 
access-control and usage-validation processes. Together, product-level entitlement assignment, usage measurement, and 
checkout-time granting provide the essential lifecycle for commerce-driven entitlement offerings. See SAP Commerce Cloud 
documentation at SAP Help Portal: SAP Commerce Cloud and SAP’s product overview at SAP Commerce Cloud.

QUESTION NO: 2

Which user interfaces can you use to enter a customer complaint ticket? (2)

A. BackOffice Customer Support Cockpit

B. On the storefront using the Assisted Service Module

C. Personalization mode in SmartEdit

D. BackOffice Order Fulfillment Cockpit

ANSWER: A B 

Explanation:

Customer complaints are handled through SAP Commerce customer-support capabilities, which let service agents 
document, process, and track a customer issue as a ticket. BackOffice Customer Support Cockpit is the agent-facing 
Backoffice interface designed for customer-service work, including creating and maintaining tickets and associating them 
with the relevant customer, order, and communication details. This provides a central workspace for resolving issues 
throughout the ticket lifecycle.

On the storefront using the Assisted Service Module is also valid because Assisted Service Module enables a service 
representative to work with a customer in the storefront context. While assisting or emulating a customer session, the 
representative can access customer-support functions and create a complaint ticket based on the issue reported during the 
interaction. This supports a consistent assisted-shopping and service process without requiring the agent to leave the 
customer context. SAP Commerce documentation describes both the customer-support and assisted-service capabilities 
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within the product documentation; see the SAP Commerce Cloud documentation and the Assisted Service Module 
documentation.

QUESTION NO: 3

What are feature specific to the SAP Commerce, financial services accelerator?

A. PunchOut functionality

B. Find Agent functionality

C. Add to cart functionality

D. Order management

ANSWER: B 

Explanation:

Find Agent functionality is a feature tailored to the SAP Commerce financial services accelerator. Financial-services 
customers commonly need to locate an appropriate intermediary, such as an insurance agent or financial adviser, based on 
criteria including location, product needs, or service availability. The accelerator provides capabilities and storefront support 
for this agent-discovery journey, helping connect prospective customers with the relevant sales or advisory representative 
before or during a financial-product application process.

This focus reflects the accelerator’s industry-specific purpose: it extends the core SAP Commerce platform with business 
processes and user experiences relevant to financial-services organizations, particularly insurance-oriented sales and 
servicing scenarios. Agent discovery is therefore more than a generic storefront action; it supports the distribution model 
used by many financial-services providers, where customers may require advice or assisted sales. SAP Commerce Cloud is 
designed to support differentiated, industry-relevant commerce experiences while retaining the platform’s core commerce 
capabilities. See SAP’s SAP Commerce Cloud product information and the SAP Commerce Cloud documentation portal for 
product and documentation resources.

QUESTION NO: 4

What is a facet in SAP Commerce search?

A. A search refinement based on an indexed property

B. A rule that applies a discount to a cart

C. A catalog synchronization conflict

D. A workflow task assigned to a user

ANSWER: A 

Explanation:

A facet is a search refinement based on an indexed property. It enables customers to narrow search results by selecting 
values such as brand, color, size, price range, or product category.

Facets improve product discovery by allowing shoppers to filter a large result set without entering a new search term. The 
indexed property must be configured as a facet in the search configuration before it can be offered as a refinement in the 
storefront. See the SAP Commerce Cloud documentation for search and faceted-navigation information.

QUESTION NO: 5

According to the SAP Application Lifecycle Framework for Commerce, when should you work on effort estimation?
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A. Post-project

B. During the Initiation phase

C. During deployment

D. During the Engineering phase

ANSWER: B 

Explanation:

Effort estimation should be addressed during the Initiation phase. In the SAP Application Lifecycle Framework for 
Commerce, this early phase establishes the business case and creates a shared understanding of the proposed 
implementation. The project team evaluates the intended business outcomes, initial scope, functional requirements, 
technical landscape, integrations, delivery constraints, key risks, and available team capacity. These inputs allow the team to 
develop an initial estimate for the work, budget, schedule, and resources needed to proceed.

Producing an estimate at initiation is important because it supports project approval, planning, staffing, and expectation 
setting before substantial implementation work begins. The estimate can be refined later as discovery and solution design 
provide more detail, but the initial effort-estimation activity belongs in initiation so that stakeholders can make informed 
decisions about feasibility and investment. SAP’s Commerce Cloud documentation describes the product and 
implementation context in which planning and lifecycle activities are performed; SAP learning resources also position project 
preparation and planning as foundational activities for successful Commerce Cloud delivery. See the SAP Commerce Cloud 
documentation and SAP Learning.

QUESTION NO: 6

What is an SAP AddOn?

A. A set of Java libraries, distributed as a JAR file, used to call external service providers, such as payment, tax, or fraud 
service providers.

B. A type of extension running on a separate framework that provides specialized backend functionality and connects with 
SAP through RESTful Web services

C. A commerce extension that provides optional functionality, such as behavioral targeting, vouchers, Solr faceted search, or 
subscriptions

D. A type of extension that allows you to extend SAP Commerce accelerator functionality, such as sharing on a social 
network

ANSWER: D 

Explanation:

An SAP AddOn is an SAP Commerce extension designed to plug additional, optional features into the Accelerator storefront 
without requiring those features to be built directly into the base storefront code. AddOns package their web resources, 
configuration, and extension logic so that the functionality can be installed and incorporated into an Accelerator-based site in 
a structured, reusable way. A common use case is adding customer-facing integrations or storefront capabilities, such as 
social-network sharing, ratings, assisted-service features, or other UI-oriented enhancements. The key characteristic is that 
the AddOn extends the Accelerator storefront and its functionality; it is not merely a Java client library or an independently 
hosted backend application. SAP Commerce documentation describes Accelerator and its extensibility model as part of the 
Commerce Cloud development framework, including extensions that can augment storefront behavior. For the SAP 
Commerce documentation landing page, see SAP Help Portal: SAP Commerce Cloud. Additional SAP Commerce learning 
and product resources are available through SAP Learning: SAP Commerce Cloud. Therefore, the description of an 
extension that extends SAP Commerce Accelerator functionality, for example by enabling sharing on a social network, 
accurately identifies an SAP AddOn.

QUESTION NO: 7
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Which catalog is used to manage pages, components, and other storefront content in SAP Commerce?

A. Product catalog

B. Content catalog

C. Classification catalog

D. Price catalog

ANSWER: B 

Explanation:

The content catalog is used to manage CMS pages, page templates, content slots, components, media, and navigation 
elements that define the storefront experience. It is separate from the product catalog, which contains product and category 
data.

Like product catalogs, content catalogs normally use staged and online versions. Business users create and review content 
in the staged version before synchronizing it to the online version for storefront display. See the SAP Commerce Cloud 
documentation for CMS and catalog-management information.

QUESTION NO: 8

>> Textbox end

What are the advantages of designing your catalog with one master catalog and multiple downstream catalogs? (2)

A. Promotions can be defined for a specific region

B. Performance is optimized for a large number of regions

C. Different regions can have different category hierarchies

D. Search engine indexing can be done more efficiently

ANSWER: B C 

Explanation:

Using one master catalog with downstream catalogs provides a scalable way to maintain shared product information while 
supporting regional differences. Performance is optimized for a large number of regions because the common 
assortment can be maintained centrally and then synchronized to the catalogs used by individual regions. This avoids 
repeatedly maintaining the same core product and category data for every regional storefront, while allowing each 
downstream catalog to be published and managed within its own scope. It also supports controlled distribution of approved 
master-catalog content to local catalogs.

Different regions can have different category hierarchies because a downstream catalog can inherit or receive common 
content from the master catalog and then be adapted for local navigation needs. For example, regional teams can organize 
categories according to local merchandising practices, language, market expectations, or the product range available in that 
market, without changing the centrally governed master structure. This model balances central data governance with local 
flexibility, which is a core catalog-management pattern in SAP Commerce Cloud. See the SAP Commerce Cloud 
documentation and SAP’s Commerce Cloud learning resources for catalog-management concepts.

QUESTION NO: 9

When creating a new PriceRow, what information can you specify? (3)

A. Website

B. Date range
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C. Country

D. Channel

E. Scale

ANSWER: B D E 

Explanation:

When creating a PriceRow in SAP Commerce, you can define a Date range to control the period in which the price is valid. 
The start and end date fields allow time-dependent pricing, so that a scheduled promotional or seasonal price becomes 
active and expires automatically according to its validity period.

You can also specify a Channel. Channel is a price-row qualification attribute that enables a price to be targeted to the 
relevant sales or distribution channel where channel-specific pricing is used. This lets the pricing engine select an applicable 
price in the context of the channel supplied during price determination.

A Scale can be maintained to support quantity-based pricing. A scale quantity establishes the minimum quantity from which 
a particular price applies, enabling tiered prices such as a different unit price for larger purchases. SAP Commerce evaluates 
eligible price rows and their quantity thresholds when determining the effective price. These fields are part of the standard 
PriceRow pricing model and support validity-based, channel-sensitive, and volume-based price management. See the SAP 
Commerce PriceRow API documentation and the SAP Help Portal’s SAP Commerce Cloud documentation.
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