DUMPSQARENA

Microsoft Dynamics 365 Customer Insights
(Journeys) Functional Consultant

icrosoft MB-220

ion Demo

| Demo Questions: 16

Total Premium Questions: 164

Buy Premium PDF

https://dumpsarena.co

sales@dumpsarena.co

sales@dumpsarena.co
dumpsarena.co


https://vtsimu.com/redirect?url=https%3A%2F%2Fdumpsarena.co%2Fid%2F3474
https://vtsimu.com/redirect?url=https%3A%2F%2Fdumpsarena.co%2Fid%2F3474
https://vtsimu.com/redirect?url=https%3A%2F%2Fdumpsarena.co
mailto:sales@dumpsarena.co

Topic Break Down

Topic No. of Questions
Topic 1, Configure Dynamics 365 Marketing 35
Topic 2, Manage segments and subscriptions 13

Topic 3, Create and manage marketing forms and pages | 27

Topic 4, Create and manage leads 17
Topic 5, Create and manage marketing emails 21
Topic 6, Manage customer journeys 20
Topic 7, Configure events 14
Topic 8, Mix Questions 2
Topic 9, Case Study 1 5
Topic 10, Case Study 2 4
Topic 11, Case Study 3 4
Topic 12, Case Study 4 2
Total 164
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QUESTION NO: 1

Note: This question is part of a series of questions that present the same scenario. Which question in the series contains a
unique solution that might meet the stated goals. Some question sets might have more than one correct solution, while
others might not have a correct solution.

After you answer a question in this section, you will NOT be able to return to it. As a result, these questions will not appear in
the review screen.

Your marketing team is asking you questions about how marketing emails can be used for the campaigns they wish to
launch.

You need to explain how these types of messages differ from the person-to-person messaging they already use in order to
correctly help your marketing team to understand the difference between Traditional Emails and Marketing Emails.

Solution: You tell the team that Traditional Emails are hosted on the Dynamics 365 server.
Does this meet the goal?
A. Yes

B. No

ANSWER: A

Explanation:

Yes is correct. Traditional, person-to-person email in Dynamics 365 is represented by the standard Email activity and is
hosted and processed through the Dynamics 365 application platform. It is designed for direct correspondence, such as a
salesperson or service representative sending a message to an individual customer, with the message tracked as an activity
in the related record timeline.

Marketing email is a specialized message type intended for campaign-scale communications. Marketing email content is
handled by the Dynamics 365 Marketing service and includes marketing-specific capabilities such as branded layouts,
reusable content, personalization, consent and subscription management, tracking, and required compliance links.
Explaining that traditional emails are hosted on the Dynamics 365 server correctly identifies a core architectural distinction
between the standard email experience familiar to users and the marketing-email experience used for bulk campaign
communications. Microsoft’'s marketing-email preparation guidance describes the distinct marketing email infrastructure and
requirements, while the Email table documentation describes standard email as a Dynamics 365 activity record. See Prepare
marketing emails and Email table reference.

QUESTION NO: 2

Note: This question is part of a series of questions that present the same scenario. Which question in the series contains a
unique solution that might meet the stated goals. Some question sets might have more than one correct solution, while
others might not have a correct solution.

After you answer a question in this section, you will NOT be able to return to it. As a result, these questions will not appear in
the review screen.

You have created a lead scoring model for a marketing effort. The lead scoring model has 3 grades: Cold, Warm and Hot.
After a week you notice that no one has received any scores from your model.

Solution: You add an action tile.

Does this resolve your issue?

A. Yes

B. No

ANSWER: B
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Explanation:

No. Defining the Cold, Warm, and Hot grades establishes only the ranges used to classify a lead score; it does not, by itself,
create the scoring logic that evaluates contacts. A working lead-scoring model must contain complete scoring rules that
identify qualifying contacts and the relevant interactions or attributes, assign points, and be made live so that Dynamics 365
can evaluate the rules. Adding an action tile alone does not necessarily produce a valid, complete scoring rule or cause
existing contacts to receive scores. The action must be configured with the appropriate scoring criteria and supporting logic,
and the model must be activated before scoring can occur. Microsoft describes lead scoring as a rule-based process in
which configured conditions and interactions contribute points that are then mapped to grades. Review the model’s rule
configuration and live status to ensure that it can actually evaluate records and award points. See Microsoft Learn: Lead
scoring models and Microsoft Learn: Lead scoring.

QUESTION NO: 3

You are designing a customer journey for a product webinar.

Contacts who register must receive a confirmation email. Contacts who do not register within five days must receive a
reminder email.

Which three journey capabilities should you use? (Choose three.) Each correct answer presents part of the solution.
NOTE: Each correct selection is worth one point.

A. Wait

B. Condition based on event registration

C. Send email

D. Lead scoring model

E. Content block

ANSWER: ABC

Explanation:

A wait step is required to allow five days for the contact to register. A condition based on the event-registration outcome
then branches contacts according to whether they registered. A send email action delivers the appropriate confirmation or
reminder message on each branch.

A frequency cap may be used for broader communication governance, but it does not evaluate event registration. Lead
scoring and content blocks also do not control the required registration-based journey flow. See Customer journey tiles and
Event management.

QUESTION NO: 4 - (DRAG DROP)

DRAG DROP

You are building a marketing email for your employer. Before you send the email, there are a number of things you must
include in order to pass the Dynamics 365 Marketing error checker.

Which of these items are required and which are simply best practices? To answer, drag the appropriate answer source to
the correct email element. Each answer may be used once, or more than once. You may need to drag the split bar between
panes or scroll to view content.

NOTE: Each correct selection is worth one point.

Select and Place:
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Answer Area

Required or Best
Practice

'Required

|Best Practice

ANSWER:

Answer Area

Required or Best
Practice

'Required

|Best Practice

Explanation:

item

A Subscription center link
The Sender's physical street
A subject

A valid From address

Email size must be below 128KB

A personalized greeting in the
subject using the
flcontact.firstname}} token

Both an HTML and Text version of
the email

Item

A Subscription center link
The Sender's physical street
A subject

A valid From address

Email size must be below 128KB

A personalized greeting in the
subject using the
{{contact firstname}} token

Beoth an HTML and Text version of
the email

Required
Required
Required
Required
'Best Practice

IEest Practice

iEest Practice
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Dynamics 365 Marketing’s email readiness validation is intended to prevent messages from being sent without the
information needed for a compliant, usable marketing communication. A marketing email therefore needs a subject, a valid
sender identity and From address, the sender’s physical postal address, and a link to a subscription center. These details let
recipients identify the sender, provide the required organization information, and give recipients a way to manage their
communication preferences. The email designer and error checker use these requirements to identify blocking issues before
a message can be made live or sent.

The remaining items support quality, compatibility, personalization, and deliverability rather than being mandatory error-
checker prerequisites. Keeping an email below 128 KB is a useful design practice because some email clients can clip large
HTML messages, reducing the chance that recipients see the whole message. Including both HTML and plain-text content
improves accessibility and compatibility for recipients whose email clients or settings do not display HTML. Personalizing a
subject with a contact token can make the message more relevant when suitable data is available, but it is a campaign-
design decision rather than a universal send requirement. These practices help create a polished marketing email while
retaining flexibility for the message author.

Microsoft's guidance on preparing and validating marketing emails is available in the Create marketing emails documentation
and the email checker documentation. The displayed mappings correctly distinguish the compliance and configuration
elements checked as required from the recommended authoring practices.

QUESTION NO: 5

You are a Dynamics 365 Marketing functional consultant.

The marketing department wants to see customer journeys, appointments, and events in a single calendar, rather than as a
list.

What should be enabled and configured to achieve this goal?
A. the Marketing Calendar Control on the designated entities
B. the Calendar Control on the designated forms

C. the Calendar Control on the designated entities

D. the Marketing Calendar Control on the designated forms

ANSWER: A

Explanation:

The Marketing Calendar Control on the designated entities is correct because the marketing calendar is a unified, visual
scheduling experience for marketing-related records. It can present items such as customer journeys, events, and
appointments in calendar views, allowing marketing users to review timing, planned activities, and potential scheduling
conflicts without navigating separate record lists. The control is configured at the entity level so that each relevant record
type supplies the date and scheduling information the calendar needs to display its records correctly. A functional consultant
should enable the marketing calendar capability and configure the applicable entities—including the appropriate start and
end date fields—so the calendar can aggregate those records into one view. This is not merely a form-specific presentation
setting; the entity configuration determines which kinds of records participate in the calendar and how their dates are
interpreted. Once configured, users can select calendar views appropriate to their planning needs and work with the included
marketing activities in a consolidated timeline. Microsoft's marketing calendar documentation describes configuring the
calendar and the entities that provide calendar items: Marketing calendar documentation. For background on customizing
Dataverse tables and controls used by model-driven apps, see Add and configure controls.

QUESTION NO: 6

Note: In this section, you will see one or more sets of questions with the same scenario and problem. Each question
presents a unique solution to the problem, and you must determine whether the solution meets the stated goals. More than
one solution might solve the problem. It is also possible that none of the solutions solve the problem.
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You are a Dynamics 365 functional consultant for Contoso Ltd. Contoso has multiple Facebook pages for products and
services. Your marketing team has issued a help ticket stating that their Facebook Marketing posts have stopped working as
of yesterday.

Solution: You reauthorize the Facebook social posting configuration to resolve the ticket.
Does this meet your goal?
A. Yes

B. No

ANSWER: A

Explanation:

Yes is correct because Dynamics 365 Marketing social posting depends on an active authorization between the configured
social-media account and Facebook. The authorization uses access tokens granted through Facebook, and those tokens
can expire, be revoked, or become invalid following changes to account credentials, permissions, or Facebook security
settings. When that occurs, posts can no longer be published to the associated Facebook pages even though the pages and
posting configuration still appear in Dynamics 365. Reauthorizing the Facebook social posting configuration renews the
connection and prompts an authorized Facebook user to grant the required permissions again. This restores Dynamics 365
Marketing’s ability to publish posts through the configured Facebook account and its selected pages, provided that the user
performing authorization has the necessary Facebook page permissions. Therefore, reauthorization is an appropriate
corrective action when Facebook marketing posts that previously worked have stopped unexpectedly. Microsoft’s social-
media configuration guidance describes connecting and authorizing social accounts for use in marketing posts, including the
need to maintain a valid account connection. See Configure social media accounts in Dynamics 365 Marketing and Social
media marketing overview.

QUESTION NO: 7

You create a customer survey. Contoso wants to make sure that the survey is accessible to their sales team.

You use the survey as part of a customer journey, where you have written conditional logic to create leads based on the
survey responses from each contact. These leads will be processed by Contoso’s Sales team.

The sales team wants to send out surveys whenever they qualify a Lead. Contoso does not want the sales team to have
access to the Dynamics 365 Customer Voice app.

What should you do to achieve this goal?

A. 1. Install the “Send Customer Voice survey from Dynamics 365 app” in the Sales Hub app.
2. Members of the Sales team can send the survey manually from a Sales Hub app by clicking on the “Send Survey” button
on the Lead record.

B. 1. Enable the Dynamics 365 Customer Voice application from the environment in Microsoft Dataverse to enable the
feature for all licensed Dynamics 365 applications.

2. Members of the Sales team can send the survey manually from a Sales Hub app by clicking on the “Send Survey” button
on the Lead record.C. 1. Click on “Enable Customer Voice on Sales Hub”.

2. Members of the Sales team can send the survey manually from a Sales Hub app by clicking on the “Send Survey” button
on the Lead record.

C. 1. Since the Dynamics 365 Customer Voice is licensed per Dynamics CE applications such as Sales, Customer Service,

and Marketing, Contoso needs to buy an add-on Dynamics 365 Customer Voice application license for the Sales Hub.
2. Create a Power Automate flow to send a survey automatically every time a lead is qualified.

ANSWER: A

Explanation:

Install the “Send Customer Voice survey from Dynamics 365 app” in the Sales Hub app, then let Sales team members use
the “Send Survey” button on the Lead record. This integration is designed for the scenario in which people working in a
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Dynamics 365 business app, such as Sales Hub, need to send a Customer Voice survey while working with a record, without
having to open or work directly in the Customer Voice application. Installing the integration makes the survey-sending
capability available from the relevant Dynamics 365 record experience. In this case, a seller can qualify a lead and then send
the appropriate survey from that lead’s record, keeping the activity in the Sales Hub workflow. The survey can be selected
when the seller invokes the command, and the recipient details can be populated from the Lead record as appropriate. This
supports a controlled handoff between sales qualification and feedback collection while preserving the intended separation
between Sales Hub users and direct Customer Voice app access. Microsoft documents this capability and its deployment as
the Customer Voice survey integration for Dynamics 365: Send a survey from Dynamics 365. For broader information on
Customer Voice integration and survey distribution, see Distribute a survey.

QUESTION NO: 8

You are the manager of Internet sales for your company.

You have been asked to create and distribute a post-purchase survey to both registered and guest customers purchasing on
your site.

Which three things will be true about the distribution of your survey? (Choose three.) Each correct answer presents a
complete solution.

NOTE: Each correct selection is worth one point.

A. When distributing your Dynamics 365 for Marketing Survey, you may invite either anonymous or non-anonymous
respondents.

B. An optional invitation email, utilizing either a direct email or an email template, may be sent to each potential non-
anonymous respondent.

C. As an option, the design of your survey can include a limitation that restricts multiple completions by a single non-
anonymous respondent.

D. All respondents will receive the exactly same hyperlink to connect them to the survey that you are inviting them to
complete.

ANSWER: ABC

Explanation:

When distributing your Dynamics 365 for Marketing Survey, you may invite either anonymous or non-anonymous
respondents. supports the two required customer scenarios: a guest purchaser can access an anonymous survey link, while
a registered purchaser can be identified through an invitation associated with their customer record. This lets survey results
be collected from both audiences while retaining respondent context where it is available.

An optional invitation email, utilizing either a direct email or an email template, may be sent to each potential non-anonymous
respondent. is also correct because invitations can be used to deliver a respondent-specific survey link. Using an email
template supports consistent branding and reusable invitation content, while direct email composition provides flexibility for a
particular distribution.

As an option, the design of your survey can include a limitation that restricts multiple completions by a single non-
anonymous respondent. is correct because response controls can be applied to identified invitations. This is useful for a
post-purchase survey because each known customer can be limited to a single submission, helping ensure that the
feedback represents one response for the associated purchase or respondent rather than repeated entries.

Microsoft documents survey distribution and invitation capabilities in Send a survey in Dynamics 365 Customer Voice and
survey configuration in Create a survey in Dynamics 365 Customer Voice.

QUESTION NO: 9
You have created a customer journey to send an Event Registration Invite to the customers in Norway. You confirm that you

selected the correct Marketing Email record with the Norwegian language, and that you are using the correct Segment while
creating the customer journey.
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As part of going Live with your customer journey, you select “Check for Errors” in the command bar.
Which three checks does this command perform? Each correct answer presents a complete solution.
A. Checks for common errors and shows an error message with advice for fixing them.

B. Performs language checks to ensure localization.

C. Checks for active links to the marketing services that host your email messages.

D. Checks to ensure prerequisites are met.

E. Makes sure all required marketing emails and pages are assigned and published.

F. Makes sure all required target segment(s) meet your goals.

ANSWER: ADE

Explanation:

The Check for Errors command validates whether an outbound customer journey is ready to be made live. It checks for
common journey-design and configuration issues, then presents error messages and guidance that identifies what must be
corrected before activation. This provides a pre-publication validation step so that issues can be resolved before contacts
enter the journey.

The validation also checks that required prerequisites for the journey are in place. A customer journey depends on
associated records and services being configured in a state that permits execution; readiness validation helps ensure that
the journey can start and perform its configured actions after it is published.

In addition, the command verifies that required marketing content is assigned and published. For example, a journey email
tile must reference the appropriate marketing email, and any required marketing pages must be available for use. Publishing
the journey only after its dependent content is ready prevents the journey from attempting to send or link to incomplete
assets. Microsoft documents the journey validation and go-live process in Create automated campaigns with customer
journeys and describes the required publishing lifecycle for content in Marketing email overview.

QUESTION NO: 10

Your company decides to set up a Lead Scoring model. They would like to score leads based on a condition.
Which two conditions follow the Fixed Rule Category? Each correct answer presents a complete solution.
NOTE: Each correct selection is worth one point.

A. based on age

B. clicking on an email advertisement

C. an event for which the contact registered

D. based on zip code

ANSWER: B C

Explanation:

In a Dynamics 365 Marketing lead scoring model, fixed rules award points when a contact performs a specified marketing
interaction. “clicking on an email advertisement” is a fixed behavioral rule because email-link interactions are tracked as
marketing activities and can be used to add or subtract points when the defined interaction occurs. “an event for which the
contact registered” is also a fixed rule because event registration is a tracked event-related interaction that can be evaluated
directly by the scoring model.

Fixed rules are intended for discrete, observable actions, such as email interactions and event participation, and apply the
configured score when the action satisfies the rule. These rules can be combined within a scoring model to represent the
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engagement signals that indicate a contact is becoming more sales-ready. The model then evaluates the contact’s recorded
interactions and produces a score that can support qualification and follow-up processes. Microsoft’s lead-scoring
documentation describes using interaction-based conditions, including email and event interactions, when defining scoring
rules. See Lead scoring in Dynamics 365 Customer Insights - Journeys and Interaction data.

QUESTION NO: 11 - (DRAG DROP)
DRAG DROP
Read each of the backup concepts below and determine which are correct or incorrect.

To answer, drag the Answer to the appropriate Backup Concept. Each Answer may be used once or more than once. You
may need to drag the split bar between panes or scroll to view content.

NOTE: Each correct selection is worth one point.

Select and Place:

Answer Area

Elements Statements

Automatic System Backups contain

Correct interaction records and image files.

Automatic system backups are
Incorrect stored for up to 28 days.

On-Demand Backups can be
created any time.

Restoring a backup to another
instance will delete image files.

ANSWER:
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Answer Area

Elements Statements
Automatic System Backups contain .
Correct interaction records and image files.
Automatic system backups are c t
Incorrect stored for up to 28 days. P
On-Demand Backups can be
: Correct
created any time.
Restoring a backup to another
Incorrect

instance will delete image files.

Explanation:

Dynamics 365 Marketing environments use the Power Platform backup and restore framework. The correct classifications
reflect the difference between the database-oriented environment backup and separately managed file-based content.
Automatic system backups preserve the environment’s business data, configuration, customizations, and entity records, but
image files are not included as part of the automatic system backup content. This is important for Marketing implementations
because image assets should be managed with an understanding that restoring environment data does not make an
automatic backup a complete archive of every file asset.

Automatic system backups are retained for up to 28 days. This retention period provides a recovery window for returning an
environment to an earlier point in time. Administrators can also create an on-demand backup whenever a backup is needed,
such as before a significant configuration change, deployment, or other administrative operation. The availability and
practical number of such backups can depend on the environment type and platform limits, but an administrator can initiate
the creation process as needed.

A restore operation is designed to restore the backed-up environment data to the selected environment; restoring to another
instance does not inherently delete image files. Backup and restore should therefore be planned as an environment-data
recovery process, with separate consideration for image and file assets. Microsoft documents the environment backup
lifecycle and restoration process in Back up and restore environments and describes Marketing environment management in
Manage Customer Insights - Journeys environments.

QUESTION NO: 12

You have sent a marketing email to a customer segment.

You need to review engagement and delivery results for the email.

Which three metrics are available in email insights? (Choose three.) Each correct answer presents a complete solution.
NOTE: Each correct selection is worth one point.

A. Unique opens

B. Unique clicks

C. Hard bounces

D. Inventory quantity
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E. Opportunity revenue

ANSWER: ABC

Explanation:

Unique opens, unique clicks, and hard bounces are email performance metrics available through email insights. Unique
opens help indicate how many distinct recipients opened the message, while unique clicks indicate distinct recipients who
selected tracked links in the email.

Hard bounces identify delivery failures that are generally permanent, such as an invalid recipient address. Reviewing these
metrics helps marketers evaluate both engagement and deliverability. Inventory quantity and opportunity revenue are
operational sales metrics rather than email interaction metrics. See Customer Insights - Journeys analytics.

QUESTION NO: 13

Note: This question is part of a series of questions that present the same scenario. Which question in the series contains a
unique solution that might meet the stated goals. Some question sets might have more than one correct solution, while
others might not have a correct solution.

After you answer a question in this section, you will NOT be able to return to it. As a result, these questions will not appear in
the review screen.

The corporate marketing team has developed a branding strategy that includes five mandatory components and visual
requirements that must be incorporated for all materials.

The VP of Marketing, who receives a copy of each email sent, has recently seen some emails that do not adhere to all five
standards.

You need to ensure that future emails adhere to these standards.

Solution: You send an email to any user who created a deficient template identifying the deficiencies and request that they
correct their templates.

Does this meet the goal?
A. Yes

B. No

ANSWER: B

Explanation:

No is correct because emailing template creators after noncompliant emails have been identified is a manual, reactive
process. It may notify an author about a specific issue, but it does not enforce the five required brand components before
future messages are created or sent. The stated goal requires a repeatable governance mechanism that embeds approved
branding into the authoring process and limits opportunities for users to omit mandatory visual elements. In Dynamics 365
marketing capabilities, organizations can use centrally managed email templates and reusable content assets to promote
consistent composition, while appropriate controls and publishing processes help ensure that approved material is used. A
request to correct templates relies entirely on each recipient taking action and continuing to do so, so it cannot ensure that
subsequent emails conform to the corporate standards. Microsoft's guidance on creating marketing emails describes using
templates and reusable content when designing messages: Create marketing emails. Microsoft also documents brand
profiles for defining and applying brand-related defaults in email design: Use brand profiles.

QUESTION NO: 14

You are a marketing professional who is creating a marketing page.

Which three design elements are available to you? Each correct answer presents part of the solution.

- Page 12 of 14


https://vtsimu.com/redirect?url=https%3A%2F%2Fdumpsarena.co
https://vtsimu.com/redirect?url=https%3A%2F%2Fdumpsarena.co%2Fid%2F3474
https://learn.microsoft.com/en-us/dynamics365/customer-insights/journeys/real-time-marketing-analytics
https://learn.microsoft.com/en-us/dynamics365/customer-insights/journeys/create-email
https://learn.microsoft.com/en-us/dynamics365/customer-insights/journeys/brand-profile

NOTE: Each correct selection is worth one point.
A. Divider Element

B. Text Element

C. Content Block Element

D. Event Element

E. Survey Element

ANSWER: ABC

Explanation:

Marketing pages in Dynamics 365 Marketing use a visual designer that lets marketers compose a page from reusable layout
and content elements. Divider Element is available for adding a horizontal visual separation between areas of page content.
This helps organize a page into readable sections without requiring custom HTML or CSS. Text Element is available for
adding and formatting written content directly in the designer, such as headings, descriptive copy, instructions, and calls to
action.

Content Block Element is also available. Content blocks provide centrally managed, reusable content that can be inserted
into multiple marketing assets. This enables a team to maintain approved content, such as standard promotional sections,
legal text, or branded snippets, in one place and reuse it consistently across marketing pages. When a content block is
updated, marketers can more easily maintain consistent messaging and branding across their assets. Microsoft’'s marketing-
page documentation describes using the page designer and its available elements, while the content-block documentation
explains the reuse and central management model: Create and deploy marketing pages and Content blocks in Dynamics
365 Customer Insights.

QUESTION NO: 15

You are the marketing manager at Contoso, Ltd. Your team has created a survey and sent it out through email for
responses.

You would like to export the responses for further analysis.
Which export file format should be used to complete this task?
A. csv

B. pdf

C. xml

D. docx

ANSWER: A

Explanation:

csv is the appropriate export format for survey responses that will undergo further analysis. Dynamics 365 Customer Voice
supports exporting survey response data to a CSV file. A CSV file stores response values in a tabular, delimited format that
can be opened directly in Excel and imported into analytics tools, databases, or statistical-analysis applications. This makes
it suitable for filtering, sorting, aggregating results, creating pivot tables, joining response data to other sources, and
performing more detailed analysis outside the survey reporting experience. The export includes response-related information
that lets a marketing team work with individual submissions as structured data rather than as a presentation-oriented report.
Customer Voice also provides built-in reporting for reviewing survey results, but CSV export is the intended choice when the
data must be taken elsewhere for additional processing and analysis. Microsoft documents the response export capability in
its Customer Voice survey reporting guidance and describes CSV as a supported response-data export format. See View
survey reports in Dynamics 365 Customer Voice and Export survey responses in Dynamics 365 Customer Voice.
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QUESTION NO: 16

You are an event coordinator for Contoso, Ltd, and are creating a multi-day tradeshow event.
You need to set up an event team that will consist of Contoso, Ltd employees, vendors, partners and customers.

Which two kinds of records should you associate to the event team member? Each correct answer presents a complete
solution.

NOTE: Each correct selection is worth one point.
A. Customer

B. User

C. Contact

D. Account

ANSWER: B C

Explanation:

Event team members can be associated with either User records or Contact records. A User record represents an internal
person who has an account in the Dynamics 365 environment, making it appropriate for Contoso employees who are
responsible for planning, operating, or supporting the tradeshow. Associating those employees as users also provides a
clear connection to their organizational identity and access within the application.

A Contact record represents an individual external to the organization. This is appropriate for vendors, partners, customers,
speakers, or other nonemployee participants who need to be identified as part of the event team but do not necessarily have
a Dynamics 365 user account. Contacts can be related to accounts where applicable, but the event team member itself is
associated with the individual contact record. Using these two record types enables the event team to represent both internal
staff and external people involved in delivering the event. For Microsoft guidance on configuring events and event-related
records, see Set up an event and Event management overview.
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